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Branding on the Belt

System prints ads directly onto dhedcout conveyor belts
Sy April Miller
SaLmas Cavur.—Devlin Media’sConvey-Your-Ad prints
full-color, digital images directly onto a black checkout
cnveyor belt. Custom cut for a retailer’s lanes, the belts
are dear coated with laminate for extra dorability:

The companyd proprietary printing application pro-
cess s compatible with commercially available check
stands. Up to 10 ads can be applied per belt and printing
can run from end-to-end.

A varjation on the belt printing now indudes stand-
alme images. Thebackground of the image canba cropped
out togive the appearance that the ad is *floating”

“I prefer the dramatic look of the fully printed belt”
says Seott White, Devlin's CEQ. “The color that is
really pop.”

Installation, dene by Devlin Media, takes less than
one hour. The company alse maintains the belts. In
August, the company signed a contract with Save Mart
Supermarkets. This winter, ads will bagin appearing in
Save Mart’s more than 240 stores throoghout Northern
California and Northern Nevada under the Save Mart,
SMart Foods, Ludty and FoodMaxx banners.

“Thebelt is an underutilized space,” adds White, “Con-
sumers are in line in mast grocery stores an average of b,y pedia prints fullcolor graphics anto conveyor belts for checkout adver-
25 minutes per visit and marketers are looking to reach  tising. The company alsa installs and maintains the bekis.
consumers where they are, and they continue to goto the

grocery store—recession or not.”
CPG companies interested in placing ads should con- The program runs on a four-month ad eyde, althonghWhite
tact Devlin Media directly Specific creative can be prodoced  notes that the images and belts last a long time fir those nter-

to utilize the belt space or any current branding images and  ested in extended campaigns. Exchsivity is also available.
messages can be used. > To leam more drde §

Brilliant Graphics
Wins for Print

SGIAs André Schellenberg Golden
Image Awand for Trade Show Displays
and Exhibits. “The Best of What Digi-
tal Imaging Has to Offer” Gold Medal
weas presented at SGLA in New Ordeans

for a brick paver image printed on car-
pet. The company wsed a Durst Rho
B00 Presto UV inkjet printer to create
the image. The winning entry was a

floor talker for the building
maberials industry

Idx Honored By County

8r. Louts — Hx Corp. received an
Eeanomic Development award from
Hownard County, Maryland. The fix-
ture company was recognized for its
435, foot. plant in Colum-
bia, Md., near Baltimore.
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